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FROM COMMITMENT TO ACTION IN TOURISM:

Meeting the Challenges of
The 2030 Sustainable Development Agenda and the Paris Agreement

Deirdre Shurland, Senior Consultant
UN Environment —Tourism Programme
Paris, France

PMA4SD European Summer School
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Context: Sustainable Developmentin the UN
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System
Perspective of destinations:
What are the risks to global tourism?

What are the main “commitments” of the
international development agenda?

What is the challenge for tourism destinations?
Recommended responses & actions
Conclusions
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New displacements associated with conflict and disasters in

B Conflict and violence (Total: 8.6 million)
Afghanntan

B Disasters (Total: 19.2 million) bl
Wkrainne Eﬂ::::j:'ﬁ Diasiens; Tm
Conflt: 942000 I| J.'"r

-
2]
Egypt i
Conflict: TH000 3§ #
Litya . lr
Conilct: 100,000

United States —

Diiastens: £3,000 Sudan

Conflt 144 000

Niger
Confixi. 47,000

N
Dorriaican e Diasters: 18,000

Menicg —— - Driasters: 28,000
. Ditatters: 91,000 ia. e Chad
; Cowflict: 36,000 —g
Venezrugla
Didaaters: 45,000
Guinga— Somalia

Dhidalery. 34,000
Conflech; B0.000

Dhviiter: 59 000

S Larka
Disadtery. 66,000

Colombia
Confiict; 224,000 Migeria
Conflict: 737,000

Diastaes 100,000 Ethiopia

Conflt. S8000
Detasters 104,000

Camengon
Braml Confisct: 71,000
Duiasters. 59,000 «  5.5udan
Curitral Afrian Rep. Conflict: 199,000
Confliet: 210,000
Kerya
Paraguay Dinasters; 105,000

Dem. Rep. Congo
Conflict: 521,000
Disanters. 106,000

Uruguay
Dt 24,000 |
|
Maozambigue

Burgndi =
Contiict 23000 | AERARE- R L

Disasters; 170,000
Madagascar
Dwasters. 57,000

Argentina
Daaitery 16,000

Balawn
Diisadters: 145 000

Source: www.unfccc.int

Indonesia
Decasteds: 704,000

2015

Bangladesh
Diiantery 531,000

_#P— Japan
| ¥ Dhaten. 486,000

Tarwan
Deeaitas: 27,000

Malaysia
Dwsadten 11,000

s Ve

‘ :
N\

Vanuatu
Doadters: §5, 000

r ’/,



Risks to global tourism: economic, environmental, social...and political
Travel Risks Map, 2016

Source: www.internationalsos.com/travelrisksmap2016
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Destination Impact:
Paris, France

TOU r|Sm StatIStICS Janua ry - JUI’]e 2016 Source: Region Paris and various

Destination - France Destination - Paris

85 million arrivals annually 22 million arrivals annually

Arrivals: down -5.8% Arrivals: down -11%
US arrivals: down -19.2% CDG Airport: -3.9%
UK arrivals down -23% Hotels: -14.6%

Arc de Triomphe: -32%

Notre Dame: -22%

Louvre: -20%
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2. What are the tourism-related “commitments”
of the international development agenda?




2030 Sustainable Development Agenda
What are the "“commitments” for governments?

Goal 8.9: ...devise and implement policies to promote
sustainable tourism that creates jobs and promotes
sustanapLe | local culture and products

DEVELOPMENT : . .
GV«OALS Goal 12.b: ...tools to monitor....sustainable tourism that

creates jobs and promotes local culture and products

e
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Goal 14.7: ...economic benefits to SIDS and least developed
countries...through sustainable management of fisheries,
aquaculture and tourism




2030 Sustainable Development Agenda
What are the tourism “commitments” for governments?

PROMOTE SUSTAINED, INCLUSIVE AND SUSTAINABLE
ECONOMIC GROWTH, FULL AND PRODUCTIVE
EMPLOYMENT AND DECENT WORK FOR ALL

~>

\ SUSTAINABLE DEVELOPMENT GOALY

1

RESPONSIBLE
CONSUMPTION dadlodad
ANDPRODUCTION (ST

CONSERVE AND SUSTAINABLY USE THE
OCEANS, SEAS AND MARINE RESOURCES FOR
SUSTAINABLE DEVELOPMENT
A
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UNFCCC Paris Agreement

What are the GHG commitments for governments?

Year
2100

Paris Agreement will be Higher ambition levels are needed to reduce GHG
ratified by Nov 2016 emissions
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3. What is the challenge for tourism
destinations?




What is the challenge for global tourism?

Complexity & clarity:

of main issues and themes

R
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4. Recommended responses & actions




Recommended responses

No. 1: Destination focus

P p—

Tourism
Products &
Services

Dimensions of Sustainable
Development

&

\, <:| Promotions Analytical view of
| | | view
Marketing 4 the Tourism 'life
' cycle’




Recommended responses — destination level
No. 1: Destination focus — priorities

e GHG
emissions e Tourism e Hire &
*SDG value chain retain
Goals e Public e Skills and
* Science- reporting excellence
based

M&E : Monitoring & Evaluation

O&M : Operations & Management

CB : Capacity Building




Recommended responses
No. 2: Understand the tourism value chain

Approaches: life cycle-, *hotspots’ analyses

Reuse, Recycle
Reduce, Recover

_ (e.g. green economy, circular
(water, energy, land, materials) (e.g. CO, water, energy, solids) economy)

Analyze resource use Eliminate value
and consumption chain wastes

Sustainable consumption and production

Results:

* Resource efficiency

e Low carbon footprint

* Process innovation N I y

* Product innovation
Sustainable Development




Value Chain - Mapping

A quick look at the value chain: both for inbound and
outbound tourism

International International National National Aecoteradation Ecursion
Distribution Transport Distribution Transport
z ¥ National National Air :
b Lo BTl AR i
I: LEVLLETR Local
= I n ur _ .
fisalic ke e
Local Tour National Parks,|
1 Operator Monuments

:[nl_}ggnd Country

International
Air Cari

Ground

Transportation
Services

Global
Distribution

Systems

Independent*

e

Source: The Warld Bank

* Whether inbound or outbound, deciding on the mode of distribution starts the process,
creafing the distribuion channel of the value chain. This is followed by the mode of
trangportation fo the selecled destination. Finally, there is the mode of transfer upon
arrival, accommodation and possibly a series of excursions, such as beach ouings or

“Individuals who organize their
holidays without professional aid.

. Mote:  Red yinE 2 3 A
Open to wisifing natural wanders, which would consftute the next componants of the value chain.
investment bues.. mean § WO - .
suitable  for + Each component of the walue chain presents promising imvesimant apportunities to foreign
investment investors.

@ Investment Support and Promotion Agency of Turkey

Images source: Google Images
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Detailed value chain (network) * Relationships * Flow directions: resources,
map view - details: * Nodes information

* Key influencers * Hubs
* Spheres of influence

@ Person
O Organization




Recommended responses

No. 3: Fund raising

Multi-lateral banks

Regional Development Banks

(loans, grants and guarantees to sovereign and private
sector clients)

(loans, grants and guarantees to sovereign and private

e EU 28 - EC sector clients)
e Development cooperation e Asian Development Bank

e Multi-annual financial framework * African Development Bank
(2014-2020) e Caribbean Development Bank

e Geographic instruments

e Grants, contracts International funds

e EIB, investment facilities

e Etc. e 10YFP Trust Fund

e World Bank * Etc.
* IBRD, IDA, IIFC, MIGA etc.

e Inter-American Development
Bank

e Multi-Lateral Investment Facility

* Inter-American Investment -
Facility v" Proposal objective and partners

e Asia Infrastructure and v' Project management structure
Investment Bank (?) v Results and outcomes

v" Relationship building

v' Information
v" Funding requirements, procedures




UNEP Tourism & Environment — global project

3. Fundraising

Fund: International Climate Initiative (IKI)

Federal Ministry for the Environment, Nature Conservation,
Building and Nuclear Safety (BMUB), Government of Germany

(grant, non-infrastructure, capacity building)

Small Island
Developing States:

Dominican * Mauritius
RepUb|iC * OECS: Antigua, Grenada,

Dominica, St. Kitts/Nevis, St.
Lucia, St.
Vincent/Grenadines

theTravel & sy
heTravel N T UNEP DTU \AJT,
U | PARTNERSHIP Global Partners

Philippines

) @
() o ®




IKI/BMUB-UNEP Tourism Value Chains:

Accommodation, Food & Beverage

Meetings/Incentives/Conferences/Events (MICE)

Phase 1: Assessment

-
e Suppliers &
influencers

e Policy, SWOT
analyses

~ Value chain

mapping

Phase 2: Implementation

e .
e GHG emissions
reduction priority

e Resource
efficiency priority

\ Integrated project
framework

Hot spot
’ analyses

e Consolidate database
e GHG emissions

e Resource use (water,
energy)

7

\. J

Implement

national Action
oJEIE

e Philippines
e Dominican
Republic

N
e Sustainability action

e Market access,
incentives etc.

e Awareness raising
campaigns

s  Products and
services

e . :
e Mauritius action

plan
e OECS regional
action plan

SIDS

Policy & Capacity
support




IKI/BMUB-UNEP Tourism Value Chains Project

Policy
recommendations
& Implementing
Actions

Tourism value
chain map and
baseline

Expected Results

Capacity Knowledge and
Building case studies

GHG project
emissions
reduction

target

(TBD from baseline)

Awareness
raising
campaigns

Regional
forums
Asia & Pacific

Caribbean
Southern Africa



CLIMATE SMART INVESTMENT FOR ENERGY & RESOURCE EFFICIENCY
IN TOURISM SERVICES (CLIENTS)

TARGET DONOR: EU/EC — CARIBBEAN REGIONAL INDICATIVE PROGRAMME (CRIP), 2014-2020
(€6M- PROPOSAL AWAITING FINAL EU-EC APPROVAL)

Airport Transport Hotels

70% of the Caribbean hotel industry’s electricity consumption comes
from only three products:

Air conditioners 50% Lighting 11% Refrigeration 10%

(3

The Bahamas Jamaica

Countries:
5 Barbados St. Lucia

St. Kitts & Nevis



Component 1:
Assessment of
energy and

Component 2:
Energy & resource
efficient tourism

resource efficiency sector

Component 3:
Extending the
transition
economy wide

Project Actions

Potential savings
for the Caribbean

Reduce electricity use
- by over 4.4 TWh

-> Nearly 11% of current electricity use

...equivalent to s Al diiics diics

8 power plants
(200MW)

v -
a 6 6 a 6 ﬁ (S)iveelez:?r(i)ci?;lli!lllcs)n vos

Reduce CO2 emissions
CO, by 3.2 million
tonnes

...equivalent to
1,700,000
passenger cars

e s Al dllcs

N

Component 4:
Capacity building,
learning,
knowledge
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“DeCAF”

All tourism is local

Policies
Priorities
Targets

Strategy, plan
Collaboration, partnerships
Indicators, outcomes

Grants
Investments, equity
Loans




REGISTER NOW!

Sustainable Tourism

Corrmittod b drive tha charge

ADVANCING SUSTAINABLE TOURISM U1 womovorame

COP22 IN MARRAKESH

The 22nd Conference of the Parties (COP22) of the United Mations E“EEMEEI‘TBUEEEEHEXPEHT q‘gwprg;j’gﬁméfﬁuumsm
Framework Convention on Climate Change {UNFCCC) will be hosted

in the city of Marrakech by the Government of the Kingdom of MEETING ONKEY ENVIRONMENTAL ~ PROGRAMME INTERNATIONAL
Moroceo from 7-18 November 2016. This global climate conference %SFE%&FEE[?&';%%N%E%EHS SYMPOSIUM

s an important backdrop for a 3-day tourism side eventof the 10YFP 20 Tt (OPEN MEETING)

sustainable Tourism Programme under the theme "Advancing Ll

Sustainable Tourism in a Changing Climate". SATURDAY, NOVEMBER 12 2016 SUNDAY, NOVEMBER 13 2016

With the objective to promote increased awareness and action by 10YFP SUSTANABLE TOURISM FIELDVISIT

the tourism sector on the Paris Agreement and the 2030 Sustainable PROGRAMME ANNUAL

Development Agenda, the side event comprises 3 meetings: ﬁ,ﬁﬁﬁﬂ%ﬁf OF PARTNERS

HOSTED BY: : - INCOLLABORATION WITH: - : For more information: stp1 Oyfp2@unwho.arg
REGISTRATION #0VFP_STP_COP22
ARE NOW OPEN! F. Facebook.comAOYFPTR/ T @10YFP_STP
Linkenin. 10YFP Sustainable Tourism Programme

Thank you!

Contact us:

UN Environment

Economy Division —Tourism Programme

Address: 1 rue Miollis, 75015 Paris, France
Tel: +331 44 37 14 50

Fax: +331 443714 74
Email: tourism@unep.org




